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ABSTRACT

Electricity generation accounts for over 40 percent of the carbon dioxide emitted by the United
States. ENGAGE investigates how real time appliance level energy usage information provided
through advanced metering technology can induce conservation behavior. ENGAGE leverages a
large asset of advanced residential energy monitoring technology deployed in 120 apartments in
Los Angeles. ENGAGE systems frame energy feedback to optimize motivations to reduce
energy use by recognizing that the impact of electricity use on the environment, on health, or on
the community are often ‘invisible’ to consumers. We experiment with different message
formats to identify best practices and optimal messaging. Specifically we compare the
effectiveness of messages based on the environmental or health benefits associated with
conservation to more conventional messages focused on the pecuniary savings associated with
conservation. Our results, based on a panel of 440,059 hourly observations for 118 residences
over 8 months show that health-based messages, which communicate the public health
externalities of electricity production, outperform monetary savings information as a driver of
behavioral change in the home. Participants who received messages emphasizing air pollution
and health impacts associated with energy use reduced their consumption by 6% over the
experimental period as compared to the control group. Health messaging was particularly
effective on families with children, who achieved up to 19.8% savings. No significant
conservation was found for participants who received messages informing them about monetary
savings. Our research advances our knowledge of effective non-price incentives for energy
conservation.
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2 EXECUTIVE SUMMARY

Background

Residential and commercial buildings collectively account for over two-thirds of electricity
usage and about a quarter of carbon emissions (EPA 2010, EIA 2010). The large impact of
building energy usage is not surprising considering that residents of the United States spend
more than 90 percent of their lives indoors (Evans and McCoy, 1998). Recent studies estimate
that behavioral changes can reduce residential energy consumption between 22 and 30 percent
over the next 5 to 8 years (Laitner et al., 2009; Gardner & Stern, 2008). One potentially major
behavioral innovation aims to provide more detailed feedback to consumers about their energy
usage, both in the private and public spheres. While currently most U.S. residential electricity
consumers receive low resolution feedback through a monthly bill, the massive deployment of
more than 65 million digital electricity meters by 2015 (Edison Foundation, 2011), will allow
utilities to provide a wealth of new information to more than half of the nation’s electricity
accounts, unlocking new conservation potential. However, this substantial upgrade to smart
meter technology (representing $16 to $32 billion in investment) is not countered by an equally
sound understanding of the conservation behavior opportunities associated with these new
technologies. This study investigates how real time appliance level energy usage information
provided through advanced metering technology can induce conservation behavior.

Methods

At University Village, a graduate student housing community in Los Angeles, we outfitted 120
family apartments with wireless energy metering technology. We measured electricity use data
in real-time 24 hours a day at the appliance level.* University Village is an ideal location for a
study of this nature. First, the apartments are standardized and have the same appliances so that
there are no differences in energy efficiency or size in the housing stock. Except for variations in
size and floor plan, apartments are more or less standardized with the same included appliances
and amenities. After controlling for environmental variables, this consistency promotes the
validity of experimental effects of energy use as resulting from individual behaviors and
lifestyles, not differences in apartment features. Second, the residents are renters and pay their
electricity bills, so we can observe conservation behavior rather than investment in more efficient
appliances. Third, the residents have adequate control of their environment (lights, thermostats,
plug load, fridge, dishwasher and other appliances) to meaningfully engage in conservation.
Fourth, on a per capita electricity basis, University Village residents are representative of the
State of California multi-family renter populations. While the residents consist of single and
married graduate college students, who are younger and more educated than the U.S. population,
they represent the next generation of homeowners who are used to working with mobile
electronic devices and increasingly rely on electronic communications in their daily lives.

One group of apartments was given detailed energy use feedback along with information about
monetary savings. Another group was given feedback with an environment and health message
about emissions and air quality impacts such as childhood asthma and cancer. A third group

! Data was updated every 30 seconds.
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served as a statistical control following a six-month baseline period and random assignment.
Statistical methods were used that compared the effectiveness of the detailed energy feedback on
energy consumption for the treatment groups compared to the control group. The specifications
consider treatment status along with other factors that may influence energy consumption such as
household characteristics, apartment characteristics, environmental ideology, and weather.

Results

We estimate conservatively, an overall treatment effect of a 6% reduction in energy usage with
environment and health messaging over the entire experimental period—after controlling for
observed household characteristics, occupancy, weather, time trends, and environmentalist
ideology. This was particularly effective on families with children, achieving up to 19.8%
savings relative to the control group. On average, participants who only received information
about potential monetary savings did not significantly alter their energy consumption. Our
research advances our knowledge of effective non-price incentives for energy conservation.
While non-price behavioral strategies can be viable alternatives to new capital projects by
promoting peak load shifting and conservation, they can also be implemented immediately, at
scale and at relatively low cost. Behavioral strategies enabled through information technologies
can be an effective component of sustainable development pathways and do not require long lead
times typical of new capital investments in energy generation, distribution and storage.

Conclusions

This study developed advanced technology-enabled information strategies to encourage energy
conservation behavior in residential buildings. It makes use of a real world energy behavior
laboratory that supports rigorous testing of behavioral science based strategies. We outfitted 120
family apartments with wireless energy metering technology that allowed us to provide the study
participants with real time, appliance level information about their energy usage. Residents were
then randomized into a control group or one of two treatment groups that received information
about potential monetary savings or about the environmental and health consequences of their
energy consumption. Participants who received messages emphasizing air pollution and health
impacts associated with energy use reduced their consumption by 6.0% over the experimental
monitoring period versus the control group. Using published price elasticities for California, this
conservation effect on the treated is equivalent to a long-run electricity price increase of 15.4%
or a 60-day short-run price increase between 23 and 45%. Families with children were much
more responsive to the environment and health messaging achieving energy savings of up to
19.8%. Information about monetary savings was ineffective in engaging study participants to
reduce their energy consumption.

viii



3 INTRODUCTION

Background

This study developed advanced technology-enabled information strategies to encourage energy
conservation behavior in residential buildings. It makes use of a real world energy behavior
laboratory that supports rigorous testing of behavioral science based strategies. The sophisticated
experimental setting enables highly detailed energy use measurement and feedback, where major
end usage categories (e.g., plug load, lighting, heating & cooling, and appliances) are measured
in real-time and communicated to consumers. This research expands our understanding of how
users respond to technology-enabled energy usage information to save energy. Testing
behavioral responses to different types of energy use information also enhances the theoretical
understanding of how information can trigger behavior changes and enable new habit formation.

Residential and commercial buildings collectively account for over two-thirds of electricity
usage and about a quarter of carbon emissions (EPA 2010, EIA 2010). The large impact of
building energy usage is not surprising considering that residents of the United States spend
more than 90 percent of their lives indoors (Evans and McCoy, 1998). Recent studies estimate
that behavioral changes can reduce residential energy consumption between 22 and 30 percent
over the next 5 to 8 years (Laitner et al., 2009; Gardner & Stern, 2008). One potentially major
behavioral innovation aims to provide more detailed feedback to consumers about their energy
usage, both in the private and public spheres. While currently most U.S. residential electricity
consumers receive low resolution feedback through a monthly bill, the massive deployment of
more than 65 million digital electricity meters by 2015 (Edison Foundation, 2011), will allow
utilities to provide a wealth of new information to more than half of the nation’s electricity
accounts, unlocking new conservation potential. However, this substantial upgrade to smart
meter technology (representing $16 to $32 billion in investment) is not countered by an equally
sound understanding of the opportunities for conservation behavior associated with these new
technologies.

The present study addresses the questions of how users make sense of smart meter technology
and how it can be applied to generate energy conservation behavior. Smart meter technology
enables more, better, and immediate information — a commonly proposed remedy to counter
wasteful energy use patterns (Van Houwelingen & Van Raaij, 1989). ENGAGE systems frame
energy feedback to optimize motivations to reduce energy use by recognizing that the impact of
electricity use on the environment, on health, or on the community are often ‘invisible’ to
consumers. The project experiments with different message formats to identify best practices and
optimal messaging. Specifically we compare the effectiveness of messages based on the
environmental or health benefits associated with conservation to more conventional messages
focused on the pecuniary savings associated with conservation. Our research advances our
knowledge of effective non-price incentives for energy conservation.

Energy usage feedback to consumers can take on many forms. The information can differ in
granularity and resolution. Granularity refers to the level of feedback. For example, feedback can
be given at the building level, room level, or device/appliance level. Resolution refers to the
frequency of feedback, which can be provided on a monthly basis, daily or continuous basis. The
most common time resolution for consumers occurs via monthly billing cycles. In this



investigation, we enable very high feedback granularity and resolution, which enables consumers
to access real-time information and social comparisons on a continuous basis. In addition to
these two dimensions, feedback can differ widely in terms of the actual content presented and the
means of conveying this content such as through a website or a paper bill. Content can be
presented in terms of monetary impacts or alternatively, greenhouse gases or some aspect of
energy use. This information can be shown graphically over time, or summarized; it can compare
current usage with historical usage, peer usage, or potential usage. It can be displayed on a
designated device, through a webpage, e-mailed, sent in the mail, hung on a doorknob, or
accessed via a mobile device. Because of the variety of feedback methods and because of the
diversity of the consumer base, we still know relatively little about how to best provide
information to influence energy conservation.

Initiatives to induce energy conservation behavior have mainly focused on providing information
about energy saving strategies or about the potential cost savings associated with reduction of
electricity usage (e.g., Burgess and Nye, 2008; Faruqui, Sergici, and Sharif, 2010; Delmas et al.,
2013). However, research suggests that traditional methods based purely on cost savings
information and economic incentives might not be sufficient to encourage conservation
(Abrahamse & Steg, 2005; Fischer, 2008). Although behavioral adjustments to energy usage can
collectively add up to large reductions, individual financial savings are often small. Indeed
electricity makes up a relatively small portion of household spending, averaging only 2.9 percent
of 2010 household expenditure for the United States (Bureau of Labor Statistics, 2011).

To tackle the challenge of motivating conservation when price signals fail, we developed
alternative methods for bringing about energy conservation, focusing on non-price motivations.
Research on the influence of psychological aspects (Katzev & Johnson, 1983; Stern, 1992),
motivation (McCalley & Midden, 2002), and social norms on conservation behavior (Schultz et
al., 2007; Goldstein et al., 2008; Nolan et al., 2008; Delmas & Lessem, 2014) has begun to shed
light on intervention factors beyond information that may drive conservation behavior. This
research has been taken up by electric utilities (e.g., Duke Energy) and consulting firms (e.g.,
Opower, described in Alcott, 2011), providing practical evidence that non-price motivations can
be a powerful driver of conservation.

We build on this research tradition by developing and testing how non-price strategies can
trigger conservation behavior. In this research, we contend that feedback messages focused on
pro-social and pro-self benefits of conserving have the potential to induce energy conservation
behavior. Pro-social benefits include benefits for one’s community or for society as a whole
rather than the individual himself while pro-self benefits profit the participant directly, for
example by benefiting health or improving how the participant is perceived by society (e.g.,
Fisher et al., 2008; White & Peloza, 2009). This study builds on this research by providing and
testing the effectiveness of messages to consumers about the negative environmental and health
externalities of their actual electricity consumption.

Previous Work - Understanding Levers for Energy Conservation Behavior

The failure to engage in energy efficiency can be characterized as a market failure: individuals
lack the relevant information or knowledge to engage in energy saving behaviors (DeYoung,
2000; Hungerford and Volk, 1990; Schultz, 2002) and acquiring such information is costly.
Therefore detailed and immediate feedback is a frequently proposed solution to remedy to
counter wasteful energy use patterns (van Houwelingen and van Raaij, 1989).



We first describe how information about individual energy usage such as historical feedback, and
real time feedback as well as information on saving approaches might facilitate conservation
behavior. While these strategies aim at reducing the cost of acquiring information, they do not
touch on the potential motivations that might trigger conservation. We then describe the potential
effectiveness of information strategies based on social norms and pecuniary incentives.

Energy feedback. Feedback can be described as “the mechanism that directs attention to a
specific goal” (McCalley, 2006), making attempts to achieve this goal more likely in a hierarchy
of goals. The most common form of feedback informs participants about their own energy usage,
often drawing comparisons to the past (e.g., Nielsen, 1993, Winett et al., 1979). Research has
shown that most individuals have low awareness about their energy usage or its impacts (Attari
et al., 2010; Kempton and Montgomery, 1982; Read et al., 1994). Being reminded of energy
usage periodically may help trigger conservation activities, by making energy usage more
salient. In addition, learning about one’s own electricity use may increase the sense of relevance
of taking action to conserve. If individuals perceive their own impact as negligible, they might
not behave in a prosocial manner (Larrick and Soll, 2008). Consequently, making an individual
more aware of their own energy usage may contribute to conservation.

Information on problem solving strategies. Another set of information strategies provide
participants with energy savings tips (e.g., Schultz et al., 2007; Slavin et al., 1981) or conduct
home energy audits (e.g., Nielsen, 1993; Winett et al., 1982). Both of these information
strategies involve teaching consumers about new behaviors that will lower their energy
consumption.

The implicit assumption behind the use of information strategies to reduce energy usage is that
these strategies will result in a higher level of knowledge and therefore enable participants to
change their behavior (van Dam et al., 2010; Ouyang and Hokao, 2009). According to norm
activation theory, changes in behavior occur when a person is aware of an issue and thinks he
can influence it (Fischer, 2008; Schwartz, 1977; Vining and Ebreo, 2002). These preconditions
to taking action may be enhanced if the person receives additional information on how to
perform certain activities and on the outcomes of these activities. With regard to energy
conservation behavior, it is conceivable that learning about the impacts of energy usage and
receiving conservation tips will lower the barrier to actions. Energy savings tips and audits are
likely to contribute to both awareness and perceived behavioral control. Providing such
information in an easily accessible manner lowers the cost of information on conservation
strategies for the consumer.

Conservation strategies based on energy feedback and information increase individual awareness
of the problem and of the possibilities to influence the problem. Once individuals have this
information, they will weigh motives versus the cost of actions. The following information
strategies frame the message to motivate behavior by focusing on pecuniary incentives or social
norms.

Pecuniary strategies. Pecuniary strategies represent another set of strategies commonly used in
conservation behavior studies. Lowered energy use results in immediate financial benefits to a
household, provided the household pays its own electricity bill. Individuals should be expected
to take up energy conservation as long as the benefits of doing so are larger than the costs.
Researchers have pointed out the importance of financial incentives and price signals for
conserving energy (Hutton and McNeill, 1981).



Many energy conservation experiments inform participants about the financial expenses and/or
savings potential associated with their energy usage (e.g., Bittle, et al., 1979; Wilhite and Ling,
1995). Some studies include actual price incentives. These may take the form of rewards or
rebate payments (e.g., Slavin et al., 1981), where participants receive a monetary payment for
achieving certain energy savings goals. Other studies change the price of electricity (e.g., Sexton
et al., 1987), raising for example the price per kWh or introducing rate schedules that change
with the time of day or demand levels.

Two recent meta-analysis studies found strong effects of price signals on the timing of electricity
consumption (Faruqui and Sergici, 2010; Newsham and Bowker, 2010), demonstrating that price
signals affect behavior. Furthermore, several studies have shown that electricity demand
responds to prices, although price-elasticity can be low in the short-term (for an overview see
Branch, 1993; Gillingham et al., 2009).

However, other studies indicate that pecuniary incentives might be counterproductive for energy
conservation because they might crowd out more altruistic or prosocial motivations (Benamou
and Tirole, 2005; Bowles, 2008). Furthermore, pecuniary strategies might not be effective if the
monetary incentives are negligible. Potential savings from conservation as well as price
incentives used in the experiments are often small, in order to bear some relation to the actual
price of electricity. For instance, a study by Hayes and Cone (1977) provided a $3 weekly rebate
payments for up to a 20% reduction in energy use. In experiments using time of day pricing or
critical peak pricing?, price differences can be more substantial (e.g. 1:9 ratio used by Aigner and
Lillard (1984), as well as Sexton et al. (1987)).

The power of norms. Comparative feedback provides comparisons to others (e.g., Alcott, 2011;
Kantola et al., 1984; Schultz et al., 2007) and can also be called a motivational strategy, or
nudge. Such strategies send non-price signals to participants that activate intrinsic and extrinsic
motivation. Besides comparative feedback, motivational strategies also include the use of
competitions (e.g., McMakin et al., 2002) and goal-setting (e.g., Katzev and Johnson, 1984)
where participants are assigned or select non-binding goals over a defined period of time.

Recognizing the importance of social and psychological aspects, a number of studies on energy
use behavior have made use of comparative feedback (Alcott, 2011; Schultz et al., 2007). These
studies illuminate other motivations for changing energy use behavior. In particular, the theory
of normative conduct points to the importance of social norms in guiding conservation behavior.
Norms influence behavior by giving cues as to what is appropriate and desirable. The
effectiveness of social norms in bringing about conservation behavior is empirically supported
by several studies. For example, Hopper and Nielsen (1991) find that recruiting neighbors to
encourage and remind others in their community about recycling significantly increased
recycling behavior. In an experiment presenting participants with the choice between a
conventional, and a green, but inferior product, participants were more likely to choose the green
product if their choices were publicly visible (Griskevicius et al., 2010). Similarly, Nolan et al.
(2008) find that comparing individuals to the average energy user was more effective than other
strategies at reducing energy usage. Overall, behavioral approaches predict that comparative
feedback strategies making use of social norms will be effective in bringing about changes in
behavior.

2 In time of day pricing, prices follow a daily schedule, rising during high demand times. In critical peak pricing,
prices are only raised on days with high load forecasts.



Our review of 156 published trials from 1975 to 2012 shows that much of the previous work
suffers from methodological problems (Delmas et al., 2013). These studies involve small
samples, short time periods, and low level of granularity (i.e. providing overall electricity usage
without appliance level information). A surprisingly large number of studies do not have control
groups or do not take baseline measurements prior to reporting changes in consumption.
Additionally, many studies also do not account for the impacts of weather characteristics over
time or demographics, jeopardizing the reliability of estimates. The estimation methods
themselves could also be improved, by adopting more rigorous statistical approaches for time
series analysis that can include de-seasonalizing trends in the data or employing difference-in-
difference estimation.

Our research contributes three important elements to this body of research that previous studies
have been unable to implement. First, this study provides consumers with detailed real-time
feedback about their energy usage at the appliance level. This is a vast improvement over
previous studies that are limited to aggregated energy consumption information that is presented
in a monthly statement provided by the utilities company. Second, this study designs treatment
groups that are given factual information about their potential monetary savings and
environmental and health impacts of their energy usage compared to their most energy efficient
neighbors. Third, this study uses an experimental design that measures actual responses to
energy usage feedback compared to stated preferences toward energy conservation and
hypothetical responses. Lastly, we use rigorous statistical approaches time series analysis and a
number of controls for household characteristics.

Overall, our research seeks to identify and test novel methods for generating energy savings. It
targets psychological motivations to bring about more sustainable energy use behavior. We use
high-granularity, high frequency feedback combined with tailored behavioral science messages
to empirically determine the most effective behavioral approaches to induce changes in energy
use behavior.

4 MATERIALS AND METHODS

At a residential housing community in Los Angeles, we outfitted 120 family apartments with
wireless energy metering technology. We measured electricity use data in real-time 24 hours a
day at the appliance level. One group of apartments was given detailed energy use feedback
along with information about monetary savings. Another group was given feedback with an
environment and health message about emissions and air quality impacts such as childhood
asthma. A third group served as a statistical control following a six-month baseline period and
random assignment. The randomized control trial was conducted from October 2011 to July
2012 and weekly treatment messages were sent to participants. Figure 1 shows screen shots of
the website and weekly e-mails shown to participants. No financial transfers or monetary
rewards were offered for participation.

Field Site

Our field experiment site, University Village is a graduate student housing community for
married students, domestic partners, many of whom have children, as well as single parents. It
comprises two sites with roughly 1,100 one-, two-, and three-bedroom apartment units. Each
apartment is equipped with heating and cooling systems and a full kitchen including refrigerator,



microwave, stove, dishwasher, and garbage disposal. Residents pay their own electricity bills and
thus have a built-in financial incentive to conserve electricity as opposed to undergraduate
students and other graduate students living in residence halls and other student housing
complexes where the utility costs are factored into a single housing bill.

Except for variations in size and floor plan, apartments are standardized with the same included
appliances and amenities. After controlling for environmental variables, this consistency
promotes the validity of experimental effects of energy use as resulting from individual
behaviors and lifestyles, not differences in apartment features. Furthermore, circuits in
University Village are fairly standardized with some minor variations. For example, the heating
and cooling system is usually powered four circuits but sometimes three circuits, the refrigerator
and microwave are always each on dedicated circuits, etc. This allowed us to design a hardware
installation kit that would accommodate all of the circuit breaker panels without any hardware
reconfiguration.

Population

University Village, is a large family housing community in Los Angeles located in proximity to
public transportation, local businesses, parks and schools. On a per capita electricity basis,
University Village residents are representative of general Los Angeles Department of Water and
Power (LADWP) and State of California multi-family renter populations, and are only slightly
below the national average (due to the milder climate in the State of California). Our participants
consist of single and married graduate college students, who are younger and more educated than
the U.S. population, but are representative of the next generation of users of information devices
and are early adopters of smart metering technologies. They represent the next generation of
homeowners who are used to working with mobile electronic devices and increasingly rely on
electronic communications in their daily lives.® Because political leaning or ideology can impact
energy use attitudes and behaviors, we include statistical controls for household environmentalist
ideology to estimate treatment effects conservatively and to account for the possibility that
greener households might have more proclivities toward conservation. Our experimental results
are indicative of how future residential electricity consumers can respond to high frequency
information, especially as electric utilities begin utilizing smart metering data.

Recruitment

Households were recruited to participate in the study. No direct environmental messaging was
used in order to prevent biases in recruitment selection. The recruitment process occurred within
the context of several community events and information campaigns during the summer months
prior to the start of the 2011-2012 academic year. To meet all Institutional Review Board (IRB)
ethics requirements regarding research with human subjects, participation was strictly voluntary
and no personally identifiable information (P11) was collected or shared. We conducted an
enrollment survey to capture basic apartment demographics and occupancy characteristics for the
community at-large, including households who opted in and those who opted out of the study.
We recruited many more willing participants than there were active equipment allotments.
Participant selection was then randomized. While households could at any point withdraw their

¥ We might expect some attenuation of treatment effects in a larger, more representative population with lower
average levels of education.



consent to participate, new entry and dropouts among member households in the study were
negligible for the entire duration of the experiment.

Figure 1: Sample Online Interface for Energy Use Feedback and Messaging
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System Design

University Village uses a 208/120 volt 3-phase electrical service. Each apartment receives two
legs of this system, which we will refer to as phase A and phase B. Each apartment at University
Village each has its own electrical distribution panel through which power is routed to various
loads (Figure 2). Many of these loads are powered by dedicated circuits. For example, circuits
that power the heating and cooling system are dedicated to the heating and cooling system;
recessed lights in the kitchen and bathrooms are powered by dedicated lighting circuits; the
refrigerator is powered by a single dedicated circuit. Thus, we can conveniently measure
electricity consumption from a centralized point in the apartment and with high granularity as
determined by the circuit configuration in the panel.

Figure 2: Panel Layout and Installation

Aphase| | Bphase

Plugs Refrigerator
Kitchen Fan Coil
Lights Fan Coll
Kitchen Microwave
Garbage

AC

AC

Dishwasher

CHL, CH2, AUXL, AUXZ, AUXS, AU, AUXS

Our ability to disaggregate is limited at the plug level. As the wall plugs for the apartment tend to
be powered by one or two circuits, we can only measure the load at these circuits and are not
able to directly isolate power consumption for individual plug-in devices. While there are
techniques for inferring individual device power consumption from aggregated signals, we have
not yet explored their effectiveness in our system.

Although circuit types were fairly consistent, there was a strong lack of consistency in circuit
configurations. For example, the refrigerator might be the first circuit on phase A in one



apartment while in another apartment it might be the fifth circuit on phase B. During building
construction and installation of the electrical infrastructure, variation in design across apartment
units resulted in these inconsistencies in electrical wiring. This inconsistency in configuration
created a challenge for categorization of circuits. Even though each panel contained a circuit key
with labels for each circuit, as is standard practice, even the labels did not adhere to a consistent
dictionary. Sometimes these labels even proved to be incorrect. We thus had to record each
circuit configuration and store it in the database for use in appliance load calculations.
Sometimes when energy calculations produced an unreasonable result, we needed to return to the
unit to test the circuit and determine if the circuit was incorrectly labeled.

Many commercially available options exist for monitoring electricity use in circuit breaker
panels and other measurement points. These range from platforms for building management
system (BMS) integration to home metering Kits for enthusiasts. However, many of these
solutions measure only total energy consumption or are otherwise very expensive. Few provide
high-granularity, appliance level information at low cost. Furthermore, the data signals may not
be readily available but rather only summary statistics are available.

Our system uses a commercially-available, off-the-shelf (COTS) wireless energy metering
device, the Brultech ECM-1240 that we adapted to our requirements. The Brultech ECM-1240 is
a consumer-level, multi-channel, single-phase, wireless energy metering device designed for
installation in circuit breaker panels. It measures power using a voltage transformer to step down
voltage for digital measurement and current transducers to measure the current on each circuit in
the panel. Because the electrical service uses two phases and the meters are only single phase,
two meters are required to fully instrument the panel.

The microcontroller unit (MCU) in the energy meter converts the voltage and current
measurements to accumulated energy measurements. These energy measurements are analogous
to the dials on utility meters that display energy consumption. The data packets broadcast by the
energy meters at 1 Hz are received by our gateway and parsed to obtain the values for each
measurement channel.

Our gateway is a modified wireless router using an open source firmware and adapted with an
XBee receiver radio. The software program on the gateway, known as a daemon, continuously
monitors incoming data packets and performs preprocessing before uploading measurements to
our server. The daemon keeps track of the first and last data packets it receives, specifically the
energy measurements Eq and E, and their timestamps ty and t,. At the end of the 30-second
interval, we compute the average power for the interval as

En - EO

th — Lo

With every packet uploaded from the gateway, we also upload both the window t,-t, and a count
of the number of packets received from each meter. The window information is used to correct
for packet loss. Sometimes, due to packet loss, the interval for which we have received

measurements from the meters is less than the 30 second upload window. In this case, we impute
the average power for the rest of the interval.

P =

On the server, measurements from each meter for each apartment are merged and labeled
according to the stored circuit configurations. Further processing abstracts the 1/30 Hz
measurements into hourly measurements to allow more direct computation of metrics such as



daily, weekly, and monthly energy usage as well as group level comparisons. The energy
metering system is shown in Figure 3.

Figure 3: Instrumentation and Information Flow
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Treatment Messages

Information treatments received by households contain: (i) a neighbor comparison, which
provides a reference point for their household consumption and (ii) a stated impact, either in
terms of potential cost savings or public environmental and health externalities. The specific
treatment messages are listed in Table 1. Neighbor comparisons are standardized in the following
form: “Last week, youused % more/less electricity than your efficient neighbors....” This
type of language provides households with a reference point for their energy consumption and is
commonly referred to as comparative feedback or social norms. * Neighbor comparisons in the
energy conservation context have gained broad use in (i) small-scale lab or field studies,
typically in applied behavioral psychology, building-science and engineering, and (ii) utility-
scale energy conservation pilot projects, typically in economics and related fields. Impacts
described were presented to households in numerical and scientifically verifiable terms. The
treatment messages and information about weekly usage were displayed on the ENGAGE
dashboard as well as a personalized weekly email that was sent every Tuesday morning. This
email contained their usage relative to the most efficient neighbor along with a link to the
ENGAGE dashboard where they could see the real-time appliance level information.

We also tested a third treatment which made public how well each apartment was doing relative
to their neighbors. While this treatment was effective in the pilot study that took place in the
dorms at UCLA, no significant results were found at University Village. Since the population at

* We chose efficient neighbor as a references instead of the average neighbor to avoid undesirable boomerang
effects where consumers regress to the mean. For more information see Schultz, 2007.
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University Village consists of graduate students with families, the interactions between
households are likely to be less involved leading to a lower level of community engagement
compared to the dorms where residents become quite close. This is thought to be the reason why
social comparisons failed to generate statistically significant reductions in electricity
consumption in the current study. For a description and results from the pilot study that
successfully used the power of public information to achieve energy conservation, see Chen et al.
(2014) and Delmas & Lessem (2014).

Unlike many laboratory studies where numerical impacts may be the subject of manipulation, we
provided households with factual evidence-based numbers that depended on their weekly
consumption. Equivalent cost savings were calculated using household-level consumption data
and the published LADWP electric rate schedules for residential customers. Equivalent pounds
of air pollutant emissions were calculated using emission factors from the Emissions &
Generation Resource Integrated Database (eGRID) maintained by the U.S. EPA. Treatment
messages were also pre-tested in a series of questionnaires for clarity, comprehension and stated
willingness-to-save energy with independent populations. The messages that were used in pre-
testing are shown in Table 2.

Table 1: Treatment Messages.

Group Treatment Message

Monetary Savings Group  “Last week, you used 66% more/less
electricity than your efficient neighbors. In
one year, this will cost you (you are saving)
$34 dollars extra.”*

Health Group “Last week, you used 66% more/less
electricity than your efficient neighbors. You
are adding/avoiding 610 pounds of air
pollutants which contribute to health impacts
such as childhood asthma and cancer.”*

Control Group None.

* ‘Efficient neighbor’ in this context means households in the top 10" percentile
of household weekly average kWh consumption (lowest users of electricity)
for similar size apartments in the community.

It is interesting to point out that of the categories chosen to relate energy consumption to its
negative externalities, respondents most often reported reducing emissions as the primary reason
they would reduce energy use. The ranking of these categories is shown in Figure 4.
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Table 2: Treatment Messages Used in Pre-testing

"Last month you used 66% more electricity than your efficient
neighbors. In one year, this will cost you $34 dollars extra.”

"Last month you used 66% more electricity than your efficient
neighbors. You are adding 610 pounds of air pollutants which
contribute to health impacts such as childhood asthma and
cancer."

"Last month you used 66% more electricity than your efficient
neighbors. Over a year, your extra emissions are equivalent to
removing 7 trees from your community."

"Last month you used 66% more electricity than your efficient
neighbors. Over a year, this is equivalent to adding 1 car to the
road."

"Last month you used 66% more electricity than your efficient
neighbors. Over a year, this is an additional 609 pounds of CO,
emissions from a coal-fired power plant."”

"Last month you used 66% more electricity than your efficient
neighbors. Over a year, the extra energy would be enough to
provide power to 3 Kenyan citizens."

Figure 4: Potential Categories to be used to Induce Energy Conservation

“For which of the following would you be MOST willing to reduce energy use? [CHOOSE
ONE]

Takingars®fftheoad
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Financial®avings
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Empirical Strategy

We model the household behavioral outcomes as time series of electricity consumption, before
and after the start of information treatments. Our general empirical strategy consists of panel
regressions of total and appliance-level electricity loads on a series of treatment group indicators
and important statistical controls, namely, household and occupancy characteristics, a measure of
household environmental ideology and seasonal variables such as weather and time trends. To
estimate the treatment effects on the study population, we use an analytical approach by
difference-in-differences (DID). Difference-in-differences is also referred to as ‘before-after’
designs in the statistical literature. In keeping with our identification strategy, we define various
indicator variables denoting treatment group and event time status. Let 7 be the binary treatment
group indicator, equal to 1 if household is a member of treated group i and O otherwise. Let P be
the binary post-treatment indicator, equal to 1 after the start of information treatments (e.g. post-
treatment period), and 0 during the baseline period (e.g. pre-treatment period). Let E[-] denote
the expectations operator. Conditioning on observable covariates, the average treatment effect on
the treated (ATET) is:

P = I:[E[y/, | X, T =1,P= 1]-E[y, | X, T =0,P= 1]] (post-treatment period)
—[[E[yj | X, T =1,P= 0]-ELy, | X,T.=0,P= 0]] (pre-treatment period) (1.1)

Treatment status occurs exclusively when the group-time interaction {(7;) * (P = 1)} equals 1
over {i =1,2} and does not occur under any other possible combinations of our group and event
time indicator variables. In Equation 1.1, the ATET is the population average difference in the
control group (7, =0) subtracted from the population average difference in the treated group

(7 =1) over time during pre- and post- treatment. This analytical procedure helps remove

estimation bias or confounding associated with any common unobserved trends or heterogeneity
in the data, which might be unrelated to the intervention (Athey and Imbens 2006).

Dependent Variable

Our dependent variable and behavioral response measure is the total kilowatt-hour (kWh)
electric power consumption. A kWh is the most common unit of electricity used by electric
utilities in commercial and residential billing. We aggregate real-time electricity measurements
into hourly observations. Our total kWh signal for each household is further decomposed into
one of six major appliance categories. By direct measurement, the appliance-level kWh
consumption categories are: (i) lighting, (ii) heating and cooling, (iii) plug load, (iv) refrigerator,
(v) dishwasher, and (vi) other kitchen (meaning the microwave and kitchen outlets). These six
appliance categories, as we define, make up the complete circuit breaker distribution for all
electricity uses in the household. We note that this level of granularity in KWh measurement is
unique to our installed metering technology and wireless sensor network.

Independent Variables

The variables of interest are the treatment group indicators as defined above, household
characteristics, and seasonal controls including weather and time trends. Household and
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occupancy characteristics include statistical controls for total occupancy, e.g., the number of
adults, and number of children living in the household. Apartment size indicates the number of
bedrooms in the apartment, ranging from 1 to 3 bedrooms. Building floor captures apartment
elevation, also ranging from 1 to 3, where 1st floor indicates ground level. Floor plan captures
differences in apartment layout, measured in nominal square footage. Member environmental
organization is a common proxy variable which captures a fixed measure of household
environmentalist ideology or orientation. It is a dummy variable equal to 1 if the head of
household reports being an active member of an environmental non-governmental organization
(NGO), and 0 otherwise. These apartment characteristics represent time-invariant fixed effects
for behavioral modeling. We also specify important seasonal variables and time trends.

Seasonality and Time Trends

Electricity demand (in kWh per unit time) exhibits seasonal fluctuations and serial correlation
that depend on outside factors such as time of day or weather. Modeling electricity loads with
high time-resolution data requires special consideration of seasonality and time-varying
characteristics on consumption, most notably, the effects of outside temperatures on hourly
energy demand. Even with the milder climate in Los Angeles, heating and cooling hours capture
significant seasonal variation on electricity consumption. We calculate heating and cooling
degree hours, using quality-controlled, local weather data from the Santa Monica Municipal
Airport weather station, as maintained by the National Climatic Data Center (NCDC). Outside
dry bulb temperatures were recorded hourly at the Santa Monica Municipal Airport weather
station, located less than 1 mile from the study site. Archival access was provided by the
National Oceanic and Atmospheric Administration (NOAA’s) Quality Controlled Local
Climatological Data (QCLCD) product, which contains hourly, daily and monthly summaries of
outside weather conditions for the specific station. Mean degree-hours are a fundamental
measure in building energy management that expresses the magnitude of expected heating or
cooling load at a given location. Degree-hours capture seasonal heating or cooling requirements
at a finer resolution than degree-days, making our hourly kWh observations compatible with
outside weather variation. The weather vector is W, = [Wf, W£] where:

WH = max{0,¥2%,(6, — 0,4t)}  heating degree hours
W& = max{0, 2%, (Bput — 01)} cooling degree hours (1.2)

As shown in 1.2, the larger the indoor heating or cooling requirement, the larger the distance
between the measured mean hourly outside temperature 6,,,, and a given base temperature 6,,.
By U.S. convention, the indoor base temperature 8, is defined as 65°F (18.3°C) (Day and
Karyannis, 1998). When outside temperatures rise above the given indoor base temperature,
cooling degree hours are strictly positive and heating degree hours are zero. Conversely, when
outside temperatures fall below the base temperature, heating degree hours are strictly positive
and cooling degree hours are zero. In this way, differential effects of heating and cooling load on
electricity consumption are decomposed in a meaningful way over a 24-hour period. In addition
to seasonal degree-hours, we also specify time dummies to capture common time trends (or
cycles) in the data and any calendar shocks on consumption. By rigorously specifying seasonal
variables in our behavioral model, we directly address potential confounding factors such as
serial correlation in the disturbances of the regression model.
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Econometric Model

The main econometric specification for household j, in treatment group i, at time t, is
E,=aP+7(P-T)+H +¥ +v,+¢, (1.3)

The dependent variable, E;ji;, represents hourly panel observations of total and appliance-level
electricity loads. Our main coefficient of interest, 7, indicates the average treatment effect on the
treated and the coefficient & indicates the post-treatment effect on the population. H; is the vector
of household covariates and W is the weather vector. We include time dummies, y: which specify
hour-by-day, day-by-week and week-by-month dummies that capture common time trends and
any calendar shocks on consumption. Time dummies offer a convenient and robust control for
community-wide effects in short or high frequency panels. The residual error is captured in &j.
We normalize our dependent variable by dividing by the average post-treatment control group

consumption, E[y, | X,T =0,P=1)], and multiplying by 100, allowing us to interpret our
coefficients directly as percentages.”

We model the electricity use in Equation 1.3 by difference-in-differences using a feasible
generalized least squares (GLS) estimator. While we will not review the theory regarding GLS or
weighting least squares estimators here, we note that GLS panel estimation is feasible because
the panel’s time dimension is larger than the cross-sectional dimension of N households, a
characteristic of our high time-resolution data set. While also more computationally intensive,
GLS panel estimation offers the advantage of being less sensitive to outliers in the data (a
common feature of residential electricity data) while being robust to heteroskedasticity and
cross-sectional correlation in the error structure. We mitigate the effects of serial correlation—a
common source of estimation bias in difference-in-differences models (Bertrand et al., 2004) by
fully specifying important seasonal variables with autoregressive components on consumption
and clustering the standard errors at the household level.

S RESULTS

Building an intelligent, wireless sensor network, we gave consumers real-time access to detailed,
appliance-level information about their home electricity consumption. Our results are based on a
panel of 440,059 hourly kWh observations (or 3.43 million underlying appliance level kWh
observations) for 118 residences over a time span of 8 month. Table 3 presents descriptive
statistics for total electricity usage and for the control variables that are used in the regression
analysis. Figure 5 shows average electricity usages before and after the treatment messages
began. It is important to keep in mind that these are unconditional means and differences in
apartment and household characteristics are not being held constant. Plots of average electricity
usage for each appliance before and after the treatment messages began for are shown in are
shown in the appendix.

> We do not use logs as monotonic transformations of the hourly kWh measurements since appliance-level
electricity loads belonging to [0,007) can frequently be equal or close to zero, for example, when the dishwasher or
other appliance is off. See Alcott (2011) for other examples of this approach with electricity metering data.
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Table 3: Summary Statistics

Mean S.D. Min Max

Total kWh

: 103.11  89.71 0 3489.1
(normalized)

Experimental

Health Group 0.37 0.48 0 1
Monetary Savings 0.38 0.49 0 1
Group
Control Group 0.24 0.43 0 1
Household Characteristics
Number of Adults 1.93 0.29 1
Number of Children  0.52 0.81 0
Apartment Size
(beds) 1.97 0.38 1 3
Floor Plan
(Nominal sq.ft.) 862.3 104.49 595 1035
Building Floor 2.07 0.81 1 3
Ideology
Member Env. 009 028 O 1
Organization
Weather Controls
Heating Degree 715  5.76 0 26
Hours
Cooling Degree 06 194 0 26

Hours
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Figure 5: Average Electricity Usage Before and After Treatment by Demographics and
Treatment Status

Total

T T
01jan2012 20mar2012 25junz201

Control — — — Monetary
————————— Health

Total

o

01jan2012 20mar2012 25junz01

All — — — Children
--------- Env Org

Informational messages were delivered via a specialized, consumer-friendly website with
monitored page views and weekly accessible e-mails by personal computer and portable
electronic devices (Figure 1). Information feedback was specific to each consumer. In order to
present residential energy consumption in context, we compared our participants to the top 10%
most energy efficient similar neighbors to build on prior literature and provide treated
households with a reference point for their consumption. ® Our regression results show that health
and environment messages, which communicate the public health externalities of electricity
production such as childhood asthma and cancer, outperform monetary savings information as a

® Households were provided with factual evidence-based numbers that depended on their weekly kWh electricity
consumption. Equivalent cost savings were calculated using household consumption data and the published Los
Angeles Department of Water and Power (LADWP) electric rate schedules for residential customers. LADWP is the
nation’s largest public utility. Equivalent non-baseload emissions were calculated using emission factors from the
Emissions & Generation Resource Integrated Database (eGRID) database maintained by the U.S. EPA.
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driver of behavioral change in the home. Participants who received messages emphasizing air
pollution and health impacts associated with energy use reduced their consumption by 6.0% over
the experimental monitoring period versus control (Figure 6). " The largest reductions were
found in households with children who achieved up to 19.8% energy savings (Figure 6).
Participants who received messages informing them about monetary savings did not produce
significant conservation by the end of the experimental period, net of all statistical controls. ®

Figure 6: Effects of informational Messages on Study Households
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Quantile Treatment Effects

Using quantile regression, we evaluated the distributional impact of informational messages on
treated households for both low and high users of electricity. We find that environment and
health messaging produced statistically significant conservation effects in all but the lowest
decile of households (who are already the most energy efficient households). Cost savings

" The estimates in Figure 6 are GLS regressions estimates from Equation 1.3. They represent the estimated average
treatment effect 7.

& We estimate treatment effects with a before-after statistical design by difference-in-differences panel regression.
The full set of statistical controls for observable characteristics include weather controls as heating and cooling
degree hours, time fixed effects, apartment size and household occupancy characteristics, including a proxy for
household environmentalist ideology. Any common unobserved characteristics are captured in the control group.
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messages, on the other hand, led to increased electricity use relative to control (Figure 7).° This
defiance to treatment result was particularly striking among families with children (Figure 7) and
the highest deciles of electricity use, where monetary savings information was ineffective for the
most energy-intensive households (Figure 7). The lack of a significant conservation effect with
cost savings information, which might initially be a surprising result, is consistent with over 35
years of experimental evidence in the behavioral conservation literature (Delmas et al., 2013).
While cost savings has historically been an important incentive for household energy
conservation, in practice the actual realizable dollar savings for most U.S. households compared
with the top 10% most energy efficient similar neighbors is typically small. In the current
experiment, for example, household cost savings potential for a 2-bedroom family apartment
was $5.40 to $ 6.60 USD per month, which is roughly equivalent to 2 gallons of fortified whole

Figure 7: Quantile Treatment Effects (QTE)
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® The estimates in Figure 7 are the estimated quantile average treatment effects % from Equation 1.3. Additional
robustness checks and panel regression results with alternative estimators including OLS with clustered robust
standard errors, are available from the authors.
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milk, based on the consumer price index (CPI) average price data.'® On an annual basis, these
savings for the current multi-family residential housing complex, which is at the mid-range of
national per capita electricity consumption (EIA 2009), is a modest $65 to $80 dollars per year.
These energy savings in dollar terms, while small relative to the U.S. household budget, are
realistic for most U.S. households, suggesting that information about small monetary savings,
especially over longer time horizons (weeks to months) may not sufficiently motivate household
behavioral change.

Appliance-Level Information

Because we have separately metered appliances, we can further decompose the appliance level
consumption. The average electricity consumption across all households is 0.3157 kWh per hour
or approximately 230.4 kwWh per month across 1, 2 and 3 bedroom units ranging from 595 to
1035 square feet. For decades, heating and cooling (e.g. space conditioning) was considered to
be the major source of household electricity use, based on national data from the Residential
Energy Consumption Survey (RECS). Estimates from the most recent RECS survey suggest that
the share of residential electricity use for heating and cooling is declining nationally in the
United States, down to 48% in 2009 from 58% in 1993 (EIA 2009). In California, due to the
milder climate, the share of heating and cooling makes up a smaller fraction of energy use,
(31%) across all single and multi-family households, and only 19% in our multi-family
residential field site (Figure 8). While space heating and cooling is declining nationally, the share
of energy use for appliances and electronics continues to rise. Consistent with these estimates, by
direct measurement, we show that plug load is already the largest share (36%) of appliance-level
electricity consumption for apartments at our field site (Figure 8). Major appliances (e.g.
refrigerator, dishwasher), the plug load (e.g. charging devices, consumer electronics, etc.) and
lighting make up a significant share of household direct energy use (73%). In future years,
behavioral strategies that can target conservation through reductions in plug load, appliances,
electronics and lighting will be increasingly important. We note that summary results shown in

19 The consumer price index (CPI) average price data, published by the Bureau of Labor Statistics (BLS) provides
monthly data on prices paid by urban consumers for a representative basket of goods and services. (available at
http://www.bls.gov/cpi/)
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Figure 8: Appliance-Level Electricity Measurements
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Figure 8 represents experimentally observed appliance-level electricity readings, and are not the
result of survey estimates or modeling as in traditional approaches to obtain such data.
Household appliance-level data is typically scarce, incomplete, and/or obtained indirectly. More
generally, the lack of appliance-level energy metering data in U.S. households and businesses
has been a long-standing problem for modeling consumer behavior in residential and commercial
buildings (Hirst, 1980). By the current state of technology, there is no centralized appliance-level
metering capability in U.S. homes or residential electricity markets. This study is one of the first
field contributions of its kind to have experimentally measured appliance-level data in a large
energy study.

Effects By Time of Day

We also decompose the appliance-level treatment effects by time of day. For households
randomly assigned to environment and health messages, our results show significant
conservation effects, versus control households, beginning about 12:00 noon. These energy
savings persist in the afternoon during peak demand hours and throughout the evening, where
peak load for the community occurs nightly at approximately 9:00pm for all household types
(Figure 9). ™ For our environment and health-messaging group, energy conservation occurs
primarily through plug load and lighting behavioral changes. Consistent with post-study
participant interviews, the most commonly reported changes in household behavior include

Average hourly usage for each appliance is shown in the appendix. Hourly data for the rest of California was not
available for a comparison to be made.
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turning off lights, unplugging electronics and charging devices when not in use. Conservation
treatment effects for our environment and heath group are also maintained overnight, suggesting
both load shifting behavior and conservation. Whereas our environment and health strategy was
most effective in reducing plug load, lighting, and electricity use in kitchen outlets and other
appliances, we observe different appliance behavior with the monetary savings strategy. For our
cost savings information group, we identify conservation effects only in lighting, particularly
during peak community hours. However, as lighting is only a minor share of total household
energy consumption (15%), behavioral changes due to lighting conservation are not enough to
overcome splurging behavior in other consumption categories, in particular, plug load and
heating and cooling, resulting in no net conservation with monetary savings information by the
end of the experiment . This empirical result of conservation in one or more appliances (e.g.
lighting), but no net conservation in aggregate motivates further research into the persistence of
household behaviors and dynamic behavioral responses to information treatments.

Figure 9: Average Hourly Electricity Usage by Demographics
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6 DISCUSSION

This research advances our knowledge of non-price information based strategies for energy
conservation. Information-based policies for conservation can be used, particularly where price-
based strategies may not be politically feasible or effective. More generally, energy conservation
is desirable in the economy as an alternative to costly capital investments in new power
generation, and can help delay managerial investment decisions for new generation capacity.
While non-price behavioral strategies can be viable alternatives to new capital projects by
promoting peak load shifting and conservation, they can also be implemented immediately, at
scale and at relatively low cost. Behavioral strategies enabled through information technologies
can be an effective component of sustainable development pathways and do not require long lead
times typical of new capital investments in energy generation, distribution and storage.

Using non-monetary information treatments, we observe significant reductions in energy
consumption by appliance (e.g. lighting, heating/cooling, plug load, etc.) and by time of day. Our
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environment and health based messaging strategy was more effective at sustaining favorable
conservation outcomes versus the cost savings strategy. The lack of a significant conservation
effect with cost savings information, which might initially be a surprising result, is consistent
with over 35 years of experimental evidence in the behavioral conservation literature (Delmas et
al., 2013). While cost savings has historically been an important incentive for household energy
conservation, in practice the actual realizable dollar savings for most U.S. households compared
with the top 10% most energy efficient similar neighbors is typically small. Environment and
health messaging achieved a 6% reduction in energy usage overall, and a 19.8% reduction for
respondents with children. Using price elasticities for California from Ito (2012) and Reiss and
White (2005, 2008), this conservation effect on the treated is equivalent to a long-run electricity
price increase of 15.4% or a 60-day short-run price increase of 23 to 45%. Empirical evidence
from this randomized field experiment contributes the first known use of health-based
conservation strategies with residential customers. We demonstrate environmental health
messaging as a new class of non-price incentives for energy conservation. We also add to a
growing experimental literature on the use of non-price interventions as cost-effective strategies
for energy conservation.

In the conservation literature, there is often a dichotomy between what people say they do, and
what they actually do. This so-called attitude-behavior gap is uniquely revealed in this field
setting. Prior to the study, we conducted a stated preference (SP) survey asking independent,
random samples of participants to choose messages that would be most likely to change their
behavior and motivate conservation in the home. When pushed to state their energy preferences,
we find that consumers do state a willingness to change behavior and that financial savings are at
the top of their concerns. However, when faced with actual decision-making in the field, only our
non-monetary, environment and health strategy produced a lasting conservation effect. This
distance between what people say they would do and what they actually do is referred to as the
“cheap talk” critique. As long argued by psychologists and behavioral economists, monetary
savings, which by standard accounts should motivate rational decision making in the home, can
often fail with ordinary consumers (Stern, 1992). The idea that a non-monetary, information
strategy centered on environment and health, could produce energy conservation without a
significant change in economic incentives, advances our understanding of the range of effective
large-scale behavioral interventions that can be carefully applied at scale.

Energy conservation strategies can be guided not only by traditional consumer incentives such as
saving money, but also by non-price based consumer information about health and
environmental effects not necessarily reflected in prices for electricity services. We argue that
behavioral strategies in household electricity markets can be complements rather than substitutes
for regulatory or price-based solutions. In the current discussion on climate policy and behavioral
wedge strategy, it is therefore of great interest for researchers and policy makers to develop
effective behavioral interventions that can transcend political ideology or environmentalist
orientation.

7 SUMMARY AND CONCLUSIONS

This study developed advanced technology-enabled information strategies to encourage energy
conservation behavior in residential buildings. It makes use of a real world energy behavior
laboratory that supports rigorous testing of behavioral science based strategies. The sophisticated
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experimental setting enables highly detailed energy use measurement and feedback, where major
end usage categories (e.g., plug load, lighting, heating & cooling, and appliances) are measured
in real-time and communicated to consumers. This research expands our understanding of how
users respond to technology-enabled energy usage information to save energy. Testing
behavioral responses to different types of energy use information also enhances the theoretical
understanding of how information can trigger behavior changes and enable new habit formation.

At a residential housing community in Los Angeles, we outfitted 120 family apartments with
wireless energy metering technology. We measured electricity use data in real-time 24 hours a
day at the appliance level. One group of apartments was given detailed energy use feedback
along with information about monetary savings. Another group was given feedback with an
environment and health message about emissions and air quality impacts such as childhood
asthma. A third group served as a statistical control following a six-month baseline period and
random assignment. The randomized control trial was conducted from October 2011 to July
2012 and weekly treatment messages were sent to participants.

Non-monetary information treatments resulted in significant reductions in energy consumption
relative to the control group. Our environment and health based messaging strategy led to a 6%
reduction in energy usage overall, and a 19.8% reduction for families with children. These
estimates are at the high end of prior non-price information strategies based on social norms
(Ayres et al., 2013; Alcott, 2011; Delmas et al., 2013). While non-price behavioral strategies can
be viable alternatives to new capital projects by promoting peak load shifting and conservation,
they can also be implemented immediately, at scale and at relatively low cost. Behavioral
strategies enabled through information technologies can be an effective component of
sustainable development pathways and do not require long lead times typical of new capital
investments in energy generation, distribution and storage.

Besides the contribution to social science theory, our research also advances practical knowledge
about energy conservation behavior. We have developed a unique experimental setting,
providing both real-time feedback and appliance level information. The high resolution of the
information in our experiment allows for unique insights into how participants respond to non-
price motivations to reduce energy use. The availability of such detailed information sets our
experiment apart from previous research.

8 RECOMMENDATIONS

Despite decades of research on the health effects of air pollution, the link between individual
electricity use and resulting impacts on human health (via energy-related industrial emissions)
remains elusive for most consumers. Historically, the development of electricity services has not
been guided by particular concern for associated health effects (Comar and Sagan, 1976;
Brunekreef and Holgate, 2002). Environmental damage is often an unseen byproduct of other
activities, with both consumers and those around them being unable to gauge the impacts of their
actions. Disclosing environmental and health effects privately to consumers can reduce the
perceived costs and/or moral benefits of household actions to conserve energy. Policies that
correct this information asymmetry between individual electricity consumption and public health
effects have the potential to encourage environmentally friendly outcomes by re-framing and
creating new mental accounts on the perceived benefits and costs of household behavioral
actions.
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Information-based policies for conservation can be used, particularly where price-based
strategies may not be politically feasible or effective (see Delmas et al., 2013) for a review of
these studies). More generally, energy conservation is desirable in the economy as an alternative
to costly capital investments in new power generation, and can help delay managerial investment
decisions for new generation capacity. While non-price behavioral strategies can be viable
alternatives to new capital projects by promoting peak load shifting and conservation, they can
also be implemented immediately, at scale and at relatively low cost. Behavioral strategies
enabled through information technologies can be an effective component of sustainable
development pathways and do not require long lead times typical of new capital investments in
energy generation, distribution and storage.

Future work should make use of the appliance level data that is measured in this study to design
algorithms that gives consumers without appliance-level monitoring a more detailed analysis of
their energy consumption. Since the equipment developed in this study provides real-time
appliance level feedback, an appliances “energy usage signature” can be determined. Comparing
the patterns in total energy usage with the appliance level feedback could allow utility companies
to provide consumers with more detailed feedback about their energy usage without the need for
any capital investment by the consumer.

25



9 REFERENCES

Abrahamse, W., Steg, L., Vlek, C. & Rothengatter, T. (2005). A review of intervention studies
aimed at household energy conservation. Journal of Environmental Psychology, 25(3):
273-291.

Aigner, D.J. & Lillard, L.L., (1984). Measuring peak load pricing response from experimental
data: an exploratory analysis. Journal of Business and Economic Statistics, 2(1), 21-39.

Alcott, H. (2011). Social Norms and Energy Conservation. Journal of Public Economics, 95(9-
10), 1082-1095

Athey, S., & Imbens, G. W., (2006). Identification and inference in nonlinear difference-in-
differences models. Econometrica, 74(2), 431-497.

Attari, S.Z., DeKay, M.L., Davidson, C.l. & Bruine de Bruin, W., (2010). Public perceptions of
energy consumption and savings. Proceedings of the National Academy of Sciences,
107(37), 16054-16059.

Ayres, |., Raseman, S., & Shih, A. (2013). Evidence from two large field experiments that peer
comparison feedback can reduce residential energy usage. Journal of Law, Economics,
and Organization, 29(5), 992-1022.

Bénabou, R. & Tirole, J., (2005). Incentives and prosocial behavior. NBER Working Paper No
11535, August 2005. National Bureau of Economic Research: Cambridge, MA.
Bertrand, M., Duflo, E., & Mullainathan, S., (2004). How much should we trust differences-in-

differences estimates?. The Quarterly Journal of Economics, 119(1), 249-275.

Bittle, R. G., Valesano, R. & Thaler, G., (1979). The effects of daily cost feedback on residential
electricity consumption. Behavior Modification, 3(2), 187-202.

Bowles, S., (2008). Policies designed for self-interested citizens may undermine "the moral
sentiments": evidence from economic experiments. Science, 320, 1605-1609.

Branch, E.R., (1993). Short run income elasticity of demand for residential electricity using
consumer expenditure survey data. The Energy Journal 14, 111-122.

Brunekreef, B., & Holgate, S. T. (2002). Air pollution and health. The Lancet, 360(9341), 1233-
1242.

Bureau of Labor Statistics (2011): Consumer Expenditure Survey (2010 data).
http://www.bls.gov/cex/data.htm

Burgess, J. &Nye, M. (2008). Re-materialising energy use through transparent monitoring
systems. Energy Policy, 36(12), 4454-4459

Chen, V. L., Delmas, M. A., & Kaiser, W. J. (2014). Real-time, appliance-level electricity use
feedback system: How to engage users?. Energy and Buildings,70, 455-462.

Comar, C.L., & Sagan, L.A., (1976). Health effects of energy production and conversion. Annu.
Rev. Energy 1 (1976).

Day, A. R., & Karayiannis, T. G. (1998). Degree-days: Comparison of calculation
methods. Building Services Engineering Research and Technology,19(1), 7-13.

Delmas, M.A., Fischlein, M., & Asensio, O.1., (2013). Information strategies and energy
conservation behavior: a meta-analysis of experimental studies 1975-2012. Energy Policy
61.

Delmas, M.A., & Lessem, N., (2014) Saving Power to Conserve Your Reputation? The
effectiveness of private versus public information. Journal of Environmental Economics
and Management, Available online 5 February 2014, ISSN 0095-0696,
http://dx.doi.org/10.1016/j.jeem.2013.12.009.

26


http://www.bls.gov/cex/data.htm

DeYoung, R., (2000). Expanding and evaluating motives for environmentally responsible
behavior. Journal of Social Issues, 56(3), 509-526.

Edison Foundation (2011). Utility-scale smart meter deployments, plans & proposals. Issues
Brief, September 2011. Edison Foundation, Institute for Electric Efficiency.
http://www.edisonfoundation.net/iee/issueBriefs/SmartMeter Rollouts 0911.pdf

EIA (2009) Residential energy consumption survey (RECS). (available at
http://www.eia.gov/consumption/residential/data/2009/)

EIA (2010). Retail sales of electricity to ultimate customers: total by end-use sector, United
States Energy Information Agency, available online at
http://www.eia.doe.gov/cneaf/electricity/epm/table5 1.html

EPA (2010). Inventory of U.S. greenhouse gas emissions and sinks: 1990-2008. United States
Environmental Protection Agency, EPA 430-R-10-006.

Evans, G.W. & McCoy, J.M. (1998). When buildings don’t work: the role of architecture in
human health. Journal of Environmental Psychology, 18: 85-94.

Faruqui, A. & Sergici, S., (2010). Household response to dynamic pricing of electricity: a survey
of 15 experiments. Journal of Regulatory Economics, 38: 193-225.

Faruqui, A., Sergici, S. & Sharif, A. (2010). The impact of informational feedback on energy
consumption—A survey of the experimental evidence. Energy, 35(4), 1598-1608

Fischer, C. (2008). Feedback on household electricity consumption: a tool for saving energy?
Energy Efficiency, 1(1), 79-104.

Fisher, R. J., Vandenbosch, M., & Antia, K. D. (2008). An empathy-helping perspective on
consumers’ responses to fund-raising appeals. Journal of Consumer Research, 35: 519—
31.

Gardner, G. & Stern, P. (2008). The short list: the most effective actions U.S. households can
take to curb climate change. Environment, 50(5): 12-24.

Gillingham, K., Newell, R.G., & Palmer, K., (2009). Energy efficiency economics and policy.
Annual Review of Resource Economics, 1, 597-620.

Goldstein, N., Cialdini, R. & Griskevicius, V., (2008). A room with a viewpoint: using norm-
based appeals to motivate conservation behaviors in a hotel setting. Journal of Consumer
Research, 35: 472-482.

Griskevicius, V., Tybur, J.M., & Van den Bergh, B., (2010). Going green to be seen: status,
reputation, and conspicuous conservation. Journal of Personality and Social Psychology
98(3), 392-404.

Hayes, S. C. & Cone, J. D., (1977). Reducing residential electrical energy use: payments,
information, and feedback. Journal of Applied Behavior Analysis, 10(3), 425-435.

Hirst, E., (1980). Review of data related to energy use in residential and commercial buildings.
Management Science 26, 9.

Hopper, J. R., & Nielsen, J. M., (1991). Recycling as altruistic behavior. Normative and
behavioral strategies to expand participation in a community recycling program.
Environment and Behavior, 23(2), 195-220.

Hungerford, H.R. & Volk., T.L., (1990). Changing learner behavior through environmental
education. Journal of Environmental Education, 21(3), 8-22.

Hutton, R. B. & McNeill, D. L., (1981). The value of incentives in stimulating energy
conservation. Journal of Consumer Research, 8(3), 291-298.

27


http://www.edisonfoundation.net/iee/issueBriefs/SmartMeter_Rollouts_0911.pdf
http://www.eia.gov/consumption/residential/data/2009/
http://www.eia.doe.gov/cneaf/electricity/epm/table5_1.html

Ito, Koichiro. (2012). “Do consumers respond to marginal or average price? evidence from
nonlinear electricity pricing.” NBER Working Paper No. 18533

antola, S.J., Syme, G.J., & Campbell, N.A., (1984). Cognitive dissonance and energy
conservation. Journal of Applied Psychology, 69(3), 416-421.

Katzev, R. D. & Johnson, T. R., (1983). A social-psychological analysis of residential electricity
consumption: the impact of minimal justification techniques. Journal of Economic
Psychology, 3(3-4), 267-284.

Kempton, W. & Montgomery, L., (1982). Folk quantification of energy. Energy 7(10), 817-827.

Laitner J., Ehrhardt-Martinez, K. & Vanessa McKinney (2009). Examining the scale of the
energy efficiency continuum. Proceedings of 2009 ECEEE Summer Study. La Colle Sur
Loup, Cote d’Azur, France.

Larrick, R.P., & Soll, J. B., (2008). Economics. The MPG illusion. Science, 320, 1593-1594.

McCalley, L. T. & Midden, C. J. H. (2002). Energy conservation through product-integrated
feedback: the roles of goal-setting and social orientation. Journal of Economic
Psychology, 23: 589-603.

McCalley, L., (2006). From motivation and cognition theories to everyday applications and back
again: the case of product-integrated information and feedback. Energy Policy, 34, 129-
137.

McMakin, A.H., Malone, E.L., & Lundgren, R.E., (2002). Motivating residents to conserve
energy without financial incentives. Environment and Behavior, 34(6), 848-863.

Newsham, G.R. & Bowker, B.G., (2010). The effect of utility time-varying pricing and load
control strategies on residential summer peak electricity use: a review. Energy Policy,
38(7), 3289-3296.

Nielsen, L., (1993). How to get the birds in the bush into your hand: results from a Danish
research project on electricity savings. Energy Policy, 21, 1133-1144.

Nolan, J. M., Schultz, P. W., Cialdini, R. B., Goldstein, N. J. & Griskevicius, V., (2008).
Normative social influence is underdetected. Personality and Social Psychology Bulletin,
34(7): 913-923.

Ouyang, J. & Hokao, K., (2009). Energy-saving potential by improving occupants’ behavior in
urban residential sector in Hangzhou City, China. Energy and Buildings, 41, 711-720.

Read, D., Bostrom, A., Morgan, M. G., Fischhoff, B. & Smuts, T., 1994. What do people know
about global climate change? 2 survey studies of educated laypeople. Risk Analysis,
14(6), 971-982.

Reiss, P, & White, M., (2005). Household electricity demand, revisited. Review of Economic
Studies, 72 (3) 853-883

Reiss, P., & White, M,. (2008). “What changes energy consumption? Prices and public
pressures.” Rand Journal of Economics, 39 (3) 636663

Schultz, P. W., Nolan, J. M., Cialdini, R. B., Goldstein, N. J. & Griskevicius, V., (2007). The
constructive, destructive, and reconstructive power of social norms. Psychological
Science, 18(5), 429-434.

Schwartz, S., (1977). Normative influences on altruism. In L. Berkowitz (ed.), Advances in
Experimental Social Psychology, 10, 221-279. Academic Press: New York, NY.

Sexton, R.J., Brown Johnson, N. & Konakayama, A., (1987). Consumer response to continuous-
display electricity-use monitors in a time-of-use pricing experiment. Journal of
Consumer Research, 14, 55-62.

28



Slavin, R.E., Wodarski, J.S., & Blackburn, B.L., (1981). A group contingency for electricity
conservation in master-metered apartments. Journal of Applied Behavior Analysis, 14(3),
357-363.

Stern, P. C., (1992). What psychology knows about energy conservation. American Psychologist,
47(10): 1224.

Van Dam, S.S., Bakker, C.A. & Van Hal, J.D.M., (2010). Home energy monitors: impact over
the medium-term. Building Research and Information, 38(5), 458-469.

Van Houwelingen, J. H. & Van Raaij, W. F., (1989). The effect of goal-setting and daily
electronic feedback on in-home energy use. Journal of Consumer Research, 16(1), 98-
105.

Vining, J. & Ebreo, A., (2002). Emerging theoretical and methodological perspectives on
conservation behavior. In R. Bechtel and A. Churchman (Eds.), New Handbook of
Environmental Psychology (pp. 541-558). Wiley: New York, NY.

White, K., & Peloza, J. (2009). Self-benefit versus other-benefit marketing appeals: their
effectiveness in generating charitable support. Journal of Marketing, 73: 109-124.

Wilhite, H. &Ling, R., (1995). Measured energy savings from a more informative energy bill.
Energy and Buildings, 22(2) 145-155.

Winett, R.A., Hatcher, J.W., Fort, T.R., Leckliter, I.N., Love, S.Q., Riley, AW., & Fishback,
J.F., (1982). The effects of videotape modeling and daily feedback on residential
electricity conservation, home temperature and humidity, perceived comfort, and clothing
worn: winter and summer. Journal of Applied Behavior Analysis, 15(3) 381-402.

29



10 LIST OF PUBLICATIONS PRODUCED

Delmas, Magali A, Miriam Fischlein, and Omar | Asensio. "Information Strategies and Energy
Conservation Behavior: A Meta-analysis of Experimental Studies from 1975 to 2012."
Energy Policy, 2013: 729-739.

11 LIST OF ABBREVIATIONS

Description Abbreviation
Average Treatment Effect On The Treated ATET
Building Management System BMS
Commercially-Available, Off-The-Shelf COTS
Consumer Price Index CPI
Difference-In-Differences DID
Emissions & Generation Resource Integrated Database eGRID
Generalized Least Squares GLS
Institutional Review Board IRB
Kilowatt-Hour KWh
Los Angeles Department of Water and Power LADWP
Microcontroller Unit MCU
NATIONAL CLIMATIC DATA CENTER NCDC
National Oceanic and Atmospheric Administration NOAA
Non-Governmental Organization NGO
Personally Identifiable Information PII
Quality Controlled Local Climatological Data QCLCD
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Stated Preference SP
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12 APPENDIX

Figure A 1: Average Hourly Electricity Usage by and Demographics
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Figure A 2: Average Daily Usage by Treatment Status Before and After Treatment
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Figure A 3: Average Daily Usage by Demographics Before and After Treatment Messages
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Figure A 4: Feedback Survey

Block 1

Please select the appropriate choice.
() Iwould like to participate in the experiment and have energy feed-back equipmentinstalled in my apartment.

() Ido notwantto take partin the experiment, but would be willing to fill out a quick, anonymous survey.

Thank you for wlunteering for the UCLA ENGAGE research study. In preparation for the study, we would appreciate it if you answered a few
surveyquestions. The survey will take no more than 5-10 minutes to complete.

As a study participant, you are entitled to know the following:
. Your participation is voluntary.
. Your answers are confidential.

. There are no right or wrong answers.

If you are selected to participate in the study, University Village Housing will contact you shorily to schedule an appointment for installing the
energy use measurement equipment. This should take less than one hour.

In order to provide feed-back on your energy usage, we ask you to provide an e-mail address. We will rafle a $75 gift certificate among the
survey participants. If you wish to participate in the raffle, please indicate this atthe end ofthe survey.

Your e-mail address will be separated from your survey answers, and will be kept confidential. We will only use the e-mail address to
provide feed-back on your energy use and to notify you if you won the raffle.

For anyquestions regarding this survey orthe research being conducted, please contact the researchers at: energy@ioes.ucla.edu

Magali Delmas Aliana Lungo-Shapiro
Professor Sustainability Manager
UCLA Institute of the Environment UCLAHousing and Hospitality Senices
La Kretz Hall, Suite 300 360 De Newe Drive, Suite 178
Phone: 310-825-9310 Phone: 310 825-5873

I have read and understood the consent form and | agree to participate in the study.

O Yes O No

The following survey on University Village electricity use is being conducted by a team of researchers at the University of California, Los
Angeles. You must be a resident of UCLA University Village to complete this questionnaire.The survey will take no more than 5-10 min to
complete.

As a sunwey participant, you are entitled to know the following:
. Your participation is completely voluntary.

Your answers are confidential.

Your identity will not be revealed to the UCLA researchers.

You will not be contacted by the UCLA researchers unless it is in a response to a direct communication from you.
There are no right or wrong answers.

Please answer every question, as incomplete answers will negatively impact the results of our study.
We will raffle a $75 gift certificate among the survey participants. If you wish to participate in the raffle, please provide your e-mail address at

the end of the suney. Your e-mail address will be separated from your survey answers, and will be kept confidential. We will only use the
e-mail address to notify you if you won the raffle.
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For any questions regarding this survey or the research being conducted, please contact the researchers at: energy@joes.ucla.edu

La Krefz Hall, Suite 300
Phone: 310-825-9310

Magali Delmas Aliana Lungo-Shapiro
Professor Sustainability Manager

UCLA Institute of the Environment UCLA Housing and Hospitality Services
360 De Neve Drive, Suite 178
Phone: 310-825-5873

| have read and understood the consent form and | agree to participate in the survey.

O ves O No

In order to install the energy measurement equipment, we ask for the following information:

What is the address for your apartment?

Street address v
Building number v
Apartment number| ¥

Please provide an e-mail address, so you can receive feed-back on your eleciricity use.

Your e-mail address will be kept confidential.

E-mail address

Please rate the following statements (from strongly disagree to strongly agree).

Neither
Strongly Agree nor Strongly
Disagree  Disagree Disagree  Agree Agree
- The balance of nature is strong enough to cope with the impacts of modern . — o
industrial nations. hd b o - -
+ Plants and animals have as much right as humans to exist. ®) ®) @) @) 9]
«When humans interfere with nature it often produces disastrous - o
consequences. b b © < hd
+Humans were meant to rule over the rest of nature. 9] @] Q o 9]
» The earth is like a spaceship with limited resources. @) @) 0] @) (@)
Please rate the following statements.
To me, consenving energyis:
Bad | O O © © © | Good
For me to consene energyis:
Impossible | O O O © © ‘ Possible
People in my community are energy conscious.
Completely false | O © © © O | Completelytrue
My community expects me to consene energy.
Exiremely unlikely | ©Q © © © © | Exiremelylikely
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Please rate the following statements (from strongly disagree to strongly agree).

Neither
Strongly Agree nor Strongly
Disagree Disagree Disagree  Agree Agree
My responsibility is to provide only for my family and myself. (@) @] O © @)
It is mydutyto help other people when they are unable to help themselves. (@) Q @) Q Q

My personal actions can greatlyimprove the well-being of people | don’t

know. © = v
Many of society's problems are caused byselfish behavior. @] (@] @] Q @]
Contributions to community organizations rarely improwe the lives of others. (@) Q O @] Q

What percentage of your apartment’s electricity usage do you anticipate coming from the following sources? Enter the percentages.
The total should be equal to 100.

ltems plugged into electric
outlets (TV, laptop, fridge,
Owerhead lighting Heating and cooling etc) Total

Percent of electricity use | IO— ’0— IO— IO—

Please rate the following statements (from always false to always true).

Neither

Always Probably False nor Probably Always

False False True True True
| usually keep up with clothing style changes bywatching what others - . - -
Jusu: ykeep up g styl ges by g o © o o o
Itis my feeling that if everyone else in a group is behaving in a certain PN - - & -
manner, this must be the proper wayto behave. v © hd o A
When in a social situation, I tend not to follow the crowd, butinstead o o
behave in a manner that suits my particular mood at the time. - - -
I find that | tend to pick up slang expressions from others and use them — — o o o
as part of my own vocabulary. b v
When | am uncertain how to actin a social situation, | look to the - - - o o
behavior of others for cues. b A ©
My behavior often depends on how | feel others wish me to behawe. @) @) (@) o Q

Block 1

Sowe can make meaningful comparisons, please fill in the information below.

Are you a member of an environmental organization?

O Yes O No

How would you describe your race/ethnicity?

Please indicate your country/region of origin.

v
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How many ADULTS live in your apartment?
©1 O2 O3 O«

How many CHILDREN live in your apartment?
Qo ©O1 O2 03 04

What is your gender?

O Male O Female

How old are you?

Years

What is the address for your apartment?

Street address v
Building number v/
Apartmentnumber| ¥

Do you have any comments about the survey or UCLA University Village electricity use?

Would you like to participate in the raffle for a $75 gift certificate? If yes, please provide an e-mail address below,

E-mail address

Thank you for completing our survey! If you signed up for the University Village Electricity Experiment and are selected to participate in the
study, you will hear from us soon.

You will be notified if you won the $75 gift certificate.

We appreciate all of your help!
The UCLAENGAGE Team
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Figure A 5: Exit Survey

Block 1

Welcome to the ENGAGE exit survey!

The surveywill take no more than 5-10 minutes to complete.
As a study participant, you are entitled to know the following:
. Your participation is voluntary.

. Your answers are confidential.

. There are no right or wrong answers.

For any questions regarding this survey or the research being conducted, please contact the researchers at: energy@ioes.ucla.edu

Magali Delmas Aliana Lungo-Shapiro
Professor Sustainability Coordinator
UCLA Institute of the Environment UCLAHousing and Hos pitality Senvices
La KretzHall, Suite 300 360 De Neve Drive, Suite 178
Phone: 310-825-9310 Phone: 310-825-5873

I have read and understood the consent form and agree to fill out the ext survey:

O Yes O No

In order to match your survey answers with your energy measurements, we ask for the following information:

What is the address for your apartment?
Street address E
Building number E

Apartment numberm

Please provide a telephone number.
(will only be used for maintenance scheduling for continuing users of the ENGAGE system)

Would you be interested in participating in a short group discussion about your experience with ENGAGE? Please indicate which dates work for
you.
We will give away LED bulbs to all participants and raffle another $75 ASUCLA gift card!

[ July25,10 am () July27,10 am

() July 25, 6 pm ("] Iam interested, but none of these times work for me.
) July 26, 10 am () lam notinterested in participating.

() July 26, 8 pm

During the ENGAGE study, did you:
| Yes No
Install new energy efficient light bulbs | ) o
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Acquire any large electronics/appliances

Getrid of anylarge electronics/appliances

Install new energy efficient light bulbs

Change the temperature settings on the thermostat

Use air conditioning/heat less often

Turmn off lights more often

Do anything else to sawe energy (please

list below)

© 0O0OO0C0O0O0CO0

Is there any factor that may have affected your usage (e.g., water leak, medical equipment, long absences)?
If applicable, please provide a short description.

Did receiving feedback on your electricity use motivate you to save electricity?

Not at all |O O O O O| Verymuch

Did the weekly ENGAGE energy report e-mail prompt you to visit the ENGAGE website ?

Not atall |O O O O O| All the time

In your opinion, what is the best way to reduce electricity usage in your apartment?

() Tumn offlights
O Use air-conditioning/heat less often

() Turn off electronics

How useful was the weekly energy report e-mail? Please rate each element below.

Message about impact (e.g., financial savings or emissions)

© o000 0OO0OO

YOUR IMPACT

Last week you used 12%b less electricity than your efficient

neighbors. You spend $50 less over a year.

Not useful atall

o

Comparison to efficient neighbor

Not useful atall

o

Not useful Neutral Useful
O o (@]

Your
Usage
Efficient
Neighbor
Not useful Neutral Useful
O O O
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VeryUseful
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Very Useful
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Not useful at all Not useful Neutral Useful Very Useful
Direct link to website
O O @] @] (@)
Not useful atall Not useful Neutral Useful Very Useful
Savings tip
© O o o o
Not useful at all Not useful Neutral Useful Very Useful
Public status score (Sepulveda only)
@} @} O () @}
How useful was the ENGAGE website? Please rate each element below.
Message about impact (e.g., savings or emissions)
Your Impact
Last week you used 35% more electricity than your efficient neighbors.
You spend $32 more over one year.
Not useful atall Not useful Neutral Useful Very Useful
o o o @) o
Bar chart with comparison to efficient neighbor
USAGE kWh
Efficient 21
Neighbor kWh
Not useful at all Not useful Neutral Useful Very Useful
(@) O O (@) @)
Public status score (Sepulveda only)
Your current BRAVO
public status .
GOOD
ABOVE
AVERAGE
USER
Not useful atall Not useful Neutral Useful Very Useful
O o o (0] (@]

How useful was the ENGAGE website? Please rate each element below.
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Appliance usage pie chart

22%

10%

Click on the pie to see
more details

0

HEATING LIGHTING PLUG
COOUING LOAD

@O

DISHWASHER FRIDGE OTHER

41% KITCHEN
Not useful at all Not useful Neutral Useful Very Useful
O O o (@] (0]
Savings tips scroll over
HEATING  LICHTING  PLUG
COOLING LOAD
. o0
= R @ O
DISHWASHER FRIDGE  OTHER
1% 2 KITCHEN
Plug Load AC adapters and battery chargers can draw unnecessary power
when not in use.
Not useful atall Not useful Neutral Useful Very Useful
O O Q (@} o

Appliance level pop-up chart
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£
:
3

T

Mon Wed Thu Fri Sat  Sun

Not useful atall Not useful Neutral Useful Very Useful

®} o o (€] (€]
How useful was the ENGAGE website? Please rate each element below.

Real time usage chart

Your current electricity usage

300
200
w
g
100
" 11:20am 11:30am 11:40am
Not useful atall Not useful Neutral Useful Very Useful
@) @) ©) Qo o

Monthly bar chart

Your electricity usage for the past 4 weeks

6

0

: -..ﬂ i -]

wurs
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Kllowatt-hc

M TuWTh F SaSu MTuWTh F SaS50 MTuWThF 52aSu MTu WTh F 5a Su
6/17 6/24 771 7/8

[- Your Usage = Efficient Neighbors ]

Not useful at all Not useful Neutral Useful Very Useful
0] o @] @] (@]

Daily bar chart

Your electricity usage for the past 24 hours

08

0.6

0.4

Watt-hours

6 7 & O WA A2 A 2 3 & 56 B 90 Ar
am am

V2§ A 5
PM pm pm pm pm pm pm pm pm pm pm pm am am am am am am am am am am
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Not useful atall Not useful Neutral Useful VeryUseful

o o o o o

What other information would you have liked to see? Check all that apply.

On the ENGAGE website In the weekly energy report

Usage over a longer time period (e.g., 0 0
sewveral months)

Emissions O a
Awerage neighbor's usage () ]
Definitions of keyterms (e.g., efficient user) () o
More energy saving tips 0o O
Weather data () ]
Other o O

What did you learn from participating in the ENGAGE study?

What were some of the challenges of participating in the ENGAGE study?

Please rate the following statements.

People in my community are energy conscious.

Completely false ‘pj ©Q O © QI Completelyirue

My community expects me to conserve energy.

Extremely unlikely © O © © UI Extremely likely

BEFORE THE EXPERIMENT, what were your expectations about your energy usage? | expected to use....
() LESSenergythan myneighbors.
() ABOUT THE SAME energyas myneighbors.

() MORE energythan my neighbors.

DURING THE EXPERIMENT, how did your actual energy usage compare to your expectations before participating?

lused far less than | expected O O O O O lusedfarmore than | expected
Block 1
So we can make meaningful comparisons, we would like to ask for some additional demographic information.

The number of people in your apartment may have changed. Please indicate the CURRENT number of people living in your apartment.
0 1 2 3 4
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Adults

o @] 0] 0]

0 1 2 3
Children

o o o o

What is your approximate household income per year?

(O Under $25,000

() $25,000 to $49 999
() $50,000 to $74,999

$75,000 to $99,999

O

() $100,000 or more

Generally speaking, do you consider yourself to be politically ...
() Moderate

() Don'tknow
() Liberal

() Conservative

Do you have any other comments about this survey or the UCLA ENGAGE study?

Thank you for completing our survey and participating in the ENGAGE study! We appreciate all of your help!
The UCLA ENGAGE Team
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